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Who We Are

Community-based organization in South
Queens
Advocate for gender equity and social justice
Amplify marginalized voices
Organize protests, events, and outreach
initiatives
Builds community through activism and
education

This design is inspired by bold activist movements
that center visibility, empowerment, and
community voice.



Current Branding

Logo: Simple but lacks strong visual impact
Color Palette: Limited / inconsistent usage
Typography: Not clearly defined or consistent
Imagery: Strong real-life activism photos but
not unified
Overall Feel: Authentic but visually
inconsistent



Why a Redesign is needed

Current branding lacks a
strong, consistent visual
identity. 

1 Opportunity to strengthen
recognition and
engagement.

3

Current branding lacks a
strong narrative and
emotional connection. 

2 Limited connection with
younger audience. 
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Target Audience

Women, gender non-conforming
individuals and allies, young activists,
and community organizers

AGES 16-40 Caribbean & South Asian communities in NYC
WHERE?

Socially aware, community driven individuals
VOLUNTEERS LOOK LIKE:

Our audience values representation, cultural identity, community support, and collective action.
They respond strongly to authentic, relatable, and culturally grounded visuals. 



Bold community photography
Mix of event flyers, awareness graphics,
community event photography. 

Educational & Community focused
images/graphics/posts
Advocacy based group 

Survivor focused group. Trusting
graphics/supportive content. 
emphasis is on accessibility

Indo-Caribbean women + heavier focus
diaspora empowerment
Stronger emphasis on healing & care. 

Heavy focus on policies, racial justice
Community focused tone however
more formal and professional

Focus on safety, survivor support
Heavily trama informed & resources to
heal. 

Jahajee focuses on culture & community to
build emotional connections however
visuals are informal and inconsistent across
platforms. 

CEP focuses onadvocacy, culture, and
education to drive their content which
leans more on the formal and policy
based side rather than community
events. 

API Chaya focuses on providing
survivors with resources to survive,
heal, expand past their trauma. 

Competitive analysis



Competitive analysis 2

Organization Color Palette Typography Photography Verbal Brand

Bright blue, teal, orange,
white

Serif + sans-serif mix Community, cultural
gatherings

Supportive, community-
centered

Bright yellow, teal, black Bold sans-serif Portraits, events, vibrant
scenes

Empowering, direct

Teal, orange, white Clean sans-serif Documentary-style, real-
life moments

Advocacy-focused,
urgent



Competition Typography:

These images were captured from Jahajee.org



Competition Typography:

These images were captured from caribbeanequalityproject.org



Competition Typography:

These images were captured from apichaya.org



Competition Typography
 Clean and modern typography to
communicate their message clearly. 

Rely on sans-serif fonts for readability
+ accessibility across digital platforms.  

Bold Heading and simple body text
allow clear navigation of important
information.

Simple fonts also create a welcoming
and inclusive tone for CBOs.



Industry & Audience Typography

For my target audience, our
typography needs to feel
approachable, inclusive, and easy to
understand. Simple and structured
fonts help users quickly process
information and navigate content.
 A clear font hierarchy also improves
the overall user experience by guiding
attention to key messages.

In this industry, organizations often use
clean and modern sans-serif typefaces
to ensure clarity and accessibility
across digital platforms. 
These fonts are readable on both
desktop and mobile devices, making
them effective for sharing important
information. 



Redesign Proposal
Develop a bold and cohesive visual identity
Strengthen brand recognition across platforms
Use consistent color and typography system
Highlight real community voices through imagery
Create a modern, engaging look for younger audiences

This redesign positions South Queens Women’s March as a
powerful, unified, and recognizable movement.

South Queens
Women’s march



Verbal identity

BOLD
CULTURALLY GROUNDED
EMPOWERING
INCLUSIVE

We speak with clarity,
urgency, and care. 



BRAND NAME & SLOGAN

SOUTH QUEENS WOMEN’S MARCH
Culture. Community. Change.



Brand story

SOUTH QUEENS WOMEN’S MARCH
Culture. Community. Change.

Founded to amplify marginalized voices, South Queens Women’s
March celebrates the diversity of Queens’ communities. By uniting
residents through activism, culture, and advocacy we create spaces
where everyone can contribute to long lasting social change. 



COMMUNITY

JUSTICE

EMPOWERMENT

EQUITY

COLLECTIVE ACTION

INCLUSIVITY

Our Core Values
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Culture. Community. Change.
South Queens Women’s march

Logo Concepts

SQWM
Culture. Community. Change.



Visual Elements

South Queens Women’s March 

South Queens Women’s March 
Font: Bebas Neue

Titles, Headings

Image/Graphic Style: 

Font: Raleway
Body text
Subheadings



Color Palette

Off-White: #FFF8F2
Magenta: #C2185B
Teal: #1F7A8C

Our brand palette represents warmth,
energy, healing, and cultural grounding. 



Typeface selection
Bebas Neue is used for titles and
headings because of its bold,
clean, and impactful appearance,
which helps capture attention and
create a strong visual presence.
(Alongside logo)

Raleway is used for body text due
to its readability and modern
design. Its lighter and more refined
structure makes it easy to read
across different platforms while
maintaining a professional and
cohesive look.

BEBAS NEUE

Raleway Regular



Typography hierarchy

BEBAS NEUE - Title
BEBAS NEUE - SubTitle
Raleway SemiBold - Subheading
Raleway Regular - Body Text

The hierarchy creates a clear structure that guides the viewer’s attention and improves overall readability.



South Queens
Women’s march

South Queens
Women’s march

South Queens
Women’s march

South Queens
Women’s march

Logo Variations
+ Rationale
The logo uses clean and
modern typography to reflect
the brand’s identity. Its
simplicity makes it versatile
and easy to recognize across
different platforms. The color
variations ensure that the
logo remains effective on
both light and dark
backgrounds, maintaining
consistency and visibility.



South Queens
Women’s march

Changes from week one

Refined font selection: 
Changed from Old Standard Serif to
Raleway Sans Serif for body text.

Added logo variations 
Added typography research based on
competitors and demographic preferences. 
Strengthened brand consistency. 
Added Business Identity System 
Changed color palette to 3 colors (Removed
orange & gold)



Brand identity system
Business Card:
 A minimal, typography-
driven layout that
establishes the brand
identity through clear
hierarchy, using bold
name placement and
clean supporting contact
information.



Brand identity system
Letterhead:

 A professional
design that
reinforces the
brand identity
through subtle
logo placement,
typography, and
clean spacing
for official
communication.



Brand identity system
Instagram Post:
A bold promotional layout
designed for social media,
using strong imagery and
type hierarchy to quickly
grab attention and get
people involved.



Brand identity system
Poster (Pantry/Promo
Poster):
A visual that
emphasizes hierarchy
through scale, contrast,
and imagery to create
an eye-catching
promotional
advertisement.



Brochure 
Design
An introduction to the
brand identity,
establishing tone through
bold typography,
consistent color palette,
and a clear visual
hierarchy that sets the
foundation for the system.



Brochure 
Design
A deeper exploration of
the brand’s visual
language, showcasing
how layout, type, and
imagery work together to
maintain consistency
across different
applications.



Newsletter design

A deeper exploration of the
brand’s visual language,
showcasing how layout, type,
and imagery work together to
maintain consistency across
member communication and
organization updates.



Website Design

A deeper exploration of the
brand’s visual language,
showcasing how layout, type,
and imagery work together to
maintain consistency across
multiple platforms



South Queens
Women’s march

Final Changes
Who we are: rework into bullets this design is
inspired by 
Explain current branding before why redesign 
Competitive analysis: second table how they are
represented, color, type, photography, verbal
brand 
Move typography slides
Add redesign proposal slide 
Visual Elements: change inner child pic, write
more about both fonts 
Business card: title to close to edge 
Move IG size captions remove one bullet point 
Poster Alignment text everything clean up 
Brochure: fix picture and grids help me plz
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